BrandZ Top 100 Most Valuable Global Brands 2011

" Prend Booit oW ohangesots | o Br30H (M) Change 207

vs. 2010 vs. 2010
1 153,285 84% 26 E 24,312 23%
2 Go g[e 111,498 2% 27 @TOYOTA 24,198 1%
3 100,849 17% 28 HSBC <» 22,587 -4%
4 81,016 23% 29 BaitNEE 22,666 141%
5  Microsoft 78,243 2% 30 & 22,425 3%
NG 73,752 8% 31 TESCO 21,834 -15%
7 Satat 69,916 N/A 32 Gillette 19,782 -4%
8 Mﬂ[‘lh[]r“ 67,522 18% 3 Qrmr= 19,542 N/A
9 CEBTL 57,326 9% 34 Pa"ﬁg%’r_‘g 19,350 1%
10 @ 50,318 12% 35 ﬂ 19,102 246%
11 1eBCLsn 44,440 1% 36 ! 17,597 N/A
12 d‘ 43,647 2% 37 17,530 -20%
13 \erron 42,828 NA 38 ?stmsp 17,290 15%
14 ~amazoncom 37,628 37% 39 i\?ﬁg 17,182 3%
15  Walmart 37,277 -5% 40 % 17,115 23%
16 36,876 97% 41 ExconMobil 16,973 10%
7 @@ 35,737 ss% 42 B3] 16,931 19%
18 @ 35,404 11% 43 () rEREWR 16,909 N/A
19 R Pee” 20,774 NA s i 16,314 2%
20 VISA 28,553 168% 45 Dudweier 15,952 0%
21 27,249 NA 46 LOREAL 15,719 1%
22 ORACLE 26,948 9% 47 Cﬁﬁ 15,674 17%
s @Y 26,078 7% 48 ddcomo 15,449 19%
24 Grmmems 25,524 2% 49 accenture 15,427 5%
25 *BlackBeny 24,623 -20% 50 @ 15,344 12%

“The Brand Value of Coca-Cola includes Lites, Diets and Zero

**Deutsche Telekom is in the process of re-branding its business to “T’, which incorporates T-Mobile, T-Home and T-Systems
***The Brand Value of Budweiser includes Bud Light

****The Brand Value of Pepsi includes Lites, Diets and Zero



# Brand Brand Value % Brand Value # Brand Brand Value % Brand Value
2011 ($M) Change 2011 2011 ($M) Change 2011
vs. 2010 vs. 2010

51 % 15,168 0% 76 11,658 7%

52 Tenceni Bl 15,131 N/A 77 11,363 -37%

53 €iciciBank 14,900 3% 78 .?:.. 11,291 -19%
54  SUCIZL?P 14,306 19% 79 (Nintendo) 11,147 -37%
55 14,258 0% 80 nm 10,883 12%
56 ﬂ 14,182 1% g1 NOKIA 10,735 28%
57 M- 13917 0% &2 ey 10,731 15%
58 (inteD) 13,004 2% 83 e 10,540 N/A
59 (g 13,754 -8% 84 [Ebank 10,525 26%
60 @L 13,543 1% 8 SONY 10443 19%
61 [ rerrosnas 13,421 39% 86 ZARA 10,335 15%
62 #‘M 13,006 7% 87 & scotiabank 10,076 N/A
63 Qpepsim 12,931 1% 88 NISSAN 10,072 17%
64 {:} 12,542 27% 89 0,877 10%
s © 12,471 3% 90 @ 9,600 29%
o6 _@ 12,413 3% o1 Paned 9,587 N/A
o7 <> 12,160 7% 02 senkothmerca 9,358 -43%
68 CHASEO 12,083 9% g3 RedBull™ 9,263 4%
69 S 12,033 45% 94 ! 9,251 6%
70 SIEMENS 11,998 20% 95 LD 8,838 21%
71 HE};TJEES 11,917 41% 96 W BARCIAYS 8,760 4%
72 11,901 40% o7 @EEES 8,668 5%
73 11,759 25% 98 [ Bradesco 8,600 15%
74 11,694 N/A 99 & CBEPBAHK 8,535 N/A
75 SESrELECOM 11,609 NA 100 R 8,439 9%

“The Brand Value of Nintendo includes Wi and Nintendo DS

he Brand Value of Sony includes Playstation 2 and 3, as well as PSP .

"""" The Brand Value of Red Bull includes sugar-free and Cola & Millward
Source: Milward Brown Optimor (including data from BrandZ, Kantar Worldpanel and Bloomberg)




